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LE VIADUC DES ARTS

Agency: Wiedemann-Lampe

Date: 06.12. 2018

Brief

Response to a brief to redesign the brand and internationalise the location.
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The Design Process

To begins this brief I explore the existing point of 

interest in Paris. Looking for typical shape on site and 

different point of view of the structure.

Observation: Le Viaduct des Arts is a group of artisan 

of quality, each one is an expert of excellence.
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The Final Outcome

The colours used reflect the roofs of Paris and 

the green pathway of the upper level.
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The white line follows the same angle the Viaduc on 

a Paris map and each of the 60 stores are assigned 

a unique colour ID to use in communications.
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NORWEGIAN WOOD

Penguin Book Student Awards

Date: 06. 03. 2019

Brief

The brief ask to create a ‘Stand-out’ cover for Adult Fiction book 

Norwegian Wood by Huruki Murakami.
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The Design Process

My response was to create two very different creative solutions. The fi rst 

was inspired by the line ‘If you are in pitch blackness, all you can do is sit 

tight until your eyes get used to the dark’.

Represented by wood grain and a knot which resembled an eye. The 

second cover is inspired by Japanese culture and fuses the fan, sun symbol 

and a record vinyl to represent the title which is linked to the Beatles classic 

of the same name.
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MURAKAMI

When he hears her favourite Beatles song, Toru

Watanabe recalls his first love Naoko, the girlfriend of his 

best friend Kizuki. Immediately he is transported

back almost twenty years to his student days in Tokyo, 

adrift in a world of uneasy friendships, casual sex, 

passion,loss and desire  to a time when an impetuous 

young woman called Midori marched into his life and

he had to choose between the future and the past.

‘Evocative, entertaining, sexy and funny; but then

Murakami is one of the best writers around’

Time Out

‘Such is the exquisite,  gossamer construction of

Murakami’s writing that everything he chooses to

describe trembles with symbolic possibility’

The Guardian

‘A heart-stoppingly moving  story . . . Murakami is,

without a doubt, one of the  world’s finest novelists’

Herald

‘This book is undeniably hip, full of student uprisings,

free love, booze and 1960s’ pop, it’s also genuinely

emotionally engaging, and describes the highs of

adolescence as well as the lows’

Independent on Sunday
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NORWEGIAN

WOOD

When he hears her favourite Beatles song, Toru Watanabe

recalls his first love Naoko, the girlfriend of his best friend Kizuki. 

Immediately he is transported back almost twenty years to

his student days in Tokyo, adrift in a world of uneasy friend

ships, casual sex, passion, loss and desire to a time when an 

impetuous young woman called Midori marched into his life

and he had to choose between the future and the past.

‘Evocative, entertaining, sexy and funny; but then Murakami

is one of the best writers around’

Time Out

‘Such is the exquisite, gossamer construction of Murakami’s

writing that everything he chooses to describe trembles

with symbolic possibility’

The Guardian

‘A heart-stoppingly moving story . . . Murakami is, without a

doubt, one of the world’s finest novelists’

Herald

‘This book is undeniably hip, full of student uprisings, free love, booze

and 1960s’ pop, it’s also genuinely emotionally engaging,and describes

the highs of adolescence as well as the lows’

Independent on Sunday
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The Final Outcome

At the least I design two strong design 

and the choices was so hard, but fan 

and record I think was the best.
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VIRGIN ATLANTIC

D&AD New Blood Awards

Date: 20.03. 2019

Brief

Create a new sub-brand in the Virgin family, the new brand 

must turn booking holiday easy.



24

The Design Process

We analysed the market, competition and trends in the holiday 

sector as well as AR and AI to create VGo (Virgin Go) and 

simplifi ed the navigation and booking procedure to provide

a more effi cient and enjoyable experience.

impulse

impulse
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The Final Outcome

The VGo app uses ‘Google lens’ technology to recognize 

places, things, people and features using a ‘two-tap’ system 

that enables instant booking - simply ‘Snap, tap and VGo’.
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BUSINESS
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AID

You have the option to get 

notifi ed when a crisis is 

happening and you can 

have an opportunity to help.
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BREW POINT

Client: Wells Co.

Date: 22. 03. 2019

Brief

The brief ask to create a new brand and company 

ID for the Wells Co. new brewery.
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The Design Process

The brief pose just a few condition in the design: 

connection with Bedford, no connection with the 

past, keep an eye on competitor such as Camden 

Beer, Brewdog, Beavertown. In addiction suggest 

a list of name.

My research was based on Bedford history. Bed-

ford was a POINT where old traveller can cross 

the Ouse river, and my think capture the word 

POINT - O = PINT, in addiction on the old road 

every several miles there was a POINT (tavern) 

where can take a break, eat and drink, sleep, 

change horse.
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b p
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The Final Outcome

The final design was a versatile shape where the b 

and the p was merged to design a point, like the 

roundabout where the brewery will be building.

The long line is the road and point is the brewery, 

the logo is tuned 3o degree when in long shape.
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FINAL MAJOR PROJECT

FMP

Date: 10.05. 2019

Brief

Explore different filed where emoji could be use, after 

deep experimentation. Apply the challenge on The 

Championships, Wimbledon.
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The Design Process

The challenge was to design a set of EMOJI 

for Wimbledon event, this set is designed for 

engage young fans around the world, in my 

observation and research I found some article 

where the Wimbledon’s head of comms  

explain how is important develop Wimbledon 

communication on social media. 
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The Final Outcome

The final design is a customizable emoji set available only for 

those who download the Wimbledon app. The app provides an 

exclusive user experience in “The Queue” and within the terrain, 

allowing fans to watch the game in streaming. 

The interface allows the user to send their emotions in the chat 

in real time, provides information on the mood and status of the 

players, time and much more.
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THE CHAMPIONSHIPS, WIMBLEDON

1 - 14 JULY 2019

IT’S GOING
TO GET

EMOTIONAL
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FEDRIGONI

Client: Fedrigoni UK

Date: 4. 04. 2017 

Brief

Design a unique Christmas gift to promote Fedrigoni’s 

Constellation range of papers to designers.
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The Design Process

What is Christmas? It’s Christmas carols, time 

to recover, Constellation is paper and must be 

touched to appreciate quality.
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The Final Outcome

The concept links to the Lyra constellation and 

classical Greek stringed instrument and contains 

38 mechanical strips printed and perforated 

using their range of papers.
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CGI 

CLIENT: CGI-Brand Engineers

Date: 06.12. 2016

Brief

Create an identity design celebrating 40 years of CGI, 

Van livery and campaign communications
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07490 252037 alberto@speziali.org @albertospezialiwww.albertosparkdesign.com




